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Introducing
Autostadt

car brands in
the ZeitHaus
museum

> 300

loaves of bread
are baked in our
own bakery every
day

Just a few minutes’ walk away visitors can
explore a completely different world: the
world of electric mobility, for example in
the GroupForum and in the pavilions of the
Group brands Volkswagen Passenger Cars,
Volkswagen Commercial Vehicles, Audi,
Porsche, Škoda and Seat. Many exciting
exhibits will give you all the information
you need on climate-friendly mobility today
and in future – from electric drive to battery
storage and charging infrastructure. There is
a focus on “hands-on mobility” and you can
find out just how much fun electric driving is
– and how well electric cars lend themselves
to connectivity and automation.
And when you feel like something to eat you
can choose from a wide range of restaurants
– from healthy bowls to juicy steaks and delicious pizza and pasta specialities.

147

rooms and
23 suites in
The Ritz-Carlton,
Wolfsburg

52°25‘59‘‘N
10°47‘39‘‘E
Located in the
heart of Europe
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> 60

Welcome to Autostadt! Experience the past,
present and future of mobility in around 20
buildings on a 28-hectare site. For example, in
the ZeitHaus museum: like in a time capsule,
notable vehicle models from more than 60
historical and current brands are on display
and put into context here.
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Explore the
Autostadt

Photo: Anja Weber
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Discover the GroupForum, stroll through the
lagoon landscape or pay a visit to the pavilions
of the Volkswagen Group brands – there are no
end of things to see and do at Autostadt. Let us
give you a brief overview.

PIAZZA
The piazza in the reception building is
where you can buy your tickets, book
guided tours and find out all you need
to know about the Autostadt.

Photo: Michaeel Jungblut
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Photo: Nils Hendrik Müller

CAR TOWERS

The two 48-metre high CarTowers are the
landmark of Autostadt and a storage faci
lity for up to 800 new cars. A fully glazed,
hot-dip galvanised steel skeleton construction offers a look inside the fully
automatic high racks.
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With its Welcome Desk and the Italian-
style piazza, the GroupForum is the
entrance to the world of Autostadt. The
“Exosphere“, a wire globe with a diameter
of 12 metres, hangs high above the piazza.
It was designed by artist Ingo Günther
and, together with many smaller globes
that can be seen under a glass floor, it
thematises key questions affecting our
planet. The Metropol shop is to the left
of the piazza and leads to the GroupWorld. On the right is the CarDeliveryCenter and the park landscape is straight
ahead. Several restaurants also make the
GroupForum a culinary epicentre.

The oval CustomerCenter is right opposite the two CarTowers where up to 500
customers take delivery of their new
cars every day. But the CustomerCenter
is certainly worth a visit for other visitors to Autostadt: current models of the
Volkswagen brand are displayed in the
central marketplace of the CustomerCenter. By the way, this is where buyers
of the new, all-electric Volkswagen ID.3
have been able to arrange carbon-neutral collection of their vehicles for several months already.

Photo: Michael Jungblut

GROUPFORUM

CUSTOMER CENTER

MOBIVERSUM
MobiVersum on the ground floor of the
GroupWorld is Autostadt’s family area.
This is where visitors can experience the
topic of mobility together with their
children. In addition, MobiVersum invites
children of all ages to create, learn and
play. Please note: due to Covid-19 this
area may be temporarily closed.

Photo: Nele Martensen

Photo: Nele Martensen

GROUPWORLD
From top to bottom: the second floor is
devoted to the subject of electric mobility with the exhibition “Get ready for
ID.” Here, based on the examples of the
all-electric models ID.3 and ID.4,
Volkswagen gives an insight into the
fascination of electric driving and shows
why sustainability and driving pleasure
go hand in hand. On the first floor of the
GroupWorld motor racing fans aged ten
and over can put their driving skills to
the test in a Blue Box at four “SIM
MOBILITY” race simulators. In addition,
the exhibition LEVEL GREEN features 26
exhibits illuminating the interaction
between economic, ecological and social
aspects for sustainable development.

Photo: Michael Jungblut
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Photo: Nils Hendrik Müller
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ŠKODA PAVILION

From a bird’s eye view the ŠKODA Pavilion looks like the winged arrow of the
ŠKODA brand logo used since 1926. The
brand is presented in a light and inviting
atmosphere. The focus is on the brand
values “Human Touch” and Simply
Clever”. A play area has been created for
children.

Photo: Nils Hendrik Müller

The Audi Pavilion focuses on “Vorsprung
durch Technik” and individual mobility
with the brand values of design and
dynamics. The exterior of the pavilion is
formed by four interlocking rings with a
rotunda at their intersection. A highlight
is the Audi e-tron, the brand’s first
all-electric SUV.

Photo: Nils Hendrik Müller

The Volkswagen pavilion has been re
designed in line with the new brand
design and presents current models and
concept vehicles from the brand. At the
heart of the glass cube is the “Marken
kern” (brand core) media sculpture – a
27-ton self-supporting construction. The
approximately 700,000 LEDs on the
outer skin form the “brandstream” and
can make the sculpture shine in all the
colours of the rainbow. What’s more,
films on the topics of driving, design and
technology are presented by Volkswagen
on the LED surface.

AUDI PAVILION

Photo: Nils Hendrik Müller

VOLKSWAGEN
PAVILION

The SEAT Pavilion has the form of a shining white sculpture. A wooden bridge
guides visitors inside. The land and water
of the lagoon form the boundaries of
the pavilion which is modelled on the
geography of the Iberian peninsula.
Design, dynamics, youth and efficiency
are the values defining the presentation
inside.

Photo: Janina Snatzke

Photo: Michael Jungblut

SEAT PAVILION

PORSCHE PAVILION

The Porsche Pavilion has a striking
design. The sweeping, matt shimmering
roof construction protrudes a long way
over the water surface of the lagoon.
Inside a swarm of 28 vehicle models take
visitors on a journey through the development of the sports car brand, starting
with Ferry Porsche’s dream car – the 356
No. 1 from 1948.

Photo: Anja Weber

There is plenty to experience in the
Volkswagen Commercial Vehicles brand
pavilion with its three levels “Lifestyle”,
“Today” and “Tomorrow”. At the same
time there is a focus on future topics
such as electric mobility, fleet management, digitisation and autonomous driving. The Bulli and the cult California
camper are emotional highlights.

On offset levels the three-storey
ZeitHaus museum presents rarities of
automotive history. More than 60 different brands from the world of the
automobile can be found here. The
automotive milestones are presented in
a glass letter case-like “rack” and give an
overview of the different automotive
eras. There are frequent changes to the
vehicles on display as vehicles often
take part in classic rallies or outings.
The exhibition “Related Rides” shows the
relationships between historic car models. It includes vehicle pairs whose relationship is not obvious and derives from
their origins. For example, in 1980 and
1990 the Volkswagen Golf Cabriolet and
Golf Country were vehicle categories
that became successful in the 21st century – the four-seater cabriolet with
front-wheel drive and the SUV with allwheel drive. Alfasud and DeLorean
belong to the same design family and
owe their styling to Giorgetto Giugiaro
– the designer of the 20th century. And
there’s also something linking the duo
Borgward Isabella and BMW 1500...
In the exhibition “Design ICONS” visitors
can explore more than 130 years of automotive history with 23 outstanding
designers. For example, the “classic formalists” are represented by Jean Bugatti
with his type 57 SC Atlantic and John
Blatchley, who designed the Bentley

01/21

LAMBORGHINI
@ZEITHAUS

As the first premium brand of the
Volkswagen Group Lamborghini is presented in its own area in the ZeitHaus
museum. Under the banner of “Edge
Design” the exhibition on the first floor
examines the typical Lamborghini design
of the past and the present. The expressive design with sharp lines and edges
originating in Italy had a lasting influence on the design of other brands.
We reserve the right to make
changes to the contents of the
exhibitions.

PAGE 7

VOLKSWAGEN
COMMERCIAL
VEHICLES PAVILION

ZEITHAUS MUSEUM

Further highlights of the ZeitHaus
museum are art installations, a workshop
and the Zeitreise shop with books, car
memorabilia and vehicle models. What’s
more, there are exciting special exhibitions such as the current exhibition
“New Mobility – New Thinking” on the
ground floor. It looks at the design concepts, technologies and social opportunities that are associated with new forms
of mobility and presents, among other
things, the vision of a completely new
vehicle interior and an electric tractor
concept for micro farmers.

Photo: Janina Snatzke

Photo: Janina Snatzke

Photo: Janina Snatzke

R-Type Continental. Battista Pinin Farina
was a long way ahead of his time with
the Cisitalia 202 as a sports coupé, as
was Flaminio Bertoni with the Citroën DS
saloon. John Tjaarda and Malcolm Sayer
are revealed as fans of streamlining with
the design milestones Lincoln Zephyr
and Jaguar E-Type.
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Individual
Routes
DISCOVER AUTOSTADT YOURSELF

If you’d like to discover Autostadt independently, you can use the two self-guided
tours shown here. The day tour takes eight
hours and has fixed times (start: 10:00 am).
The 3-hour tour can be integrated in your
plan for the day at any time.

5
6

  10

  9

8
  7

3h

   13

3H-TOUR
7 STOPS

3

3

4

  5

  2   2
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4

1

1

6

1

Start at GroupForum Globenfeld

   2

   2

GroupForum

   3

3

ZeitHaus museum

Discover the large globe and around 80 little globes
with exciting statistics in a walk-in work of art

10:20 am

Guests with children visit MobiVersum, all others visit 20 min.
Level Green and the exhibition “Get ready for ID.”
A trip through 130 years of automotive history –
don’t miss the new mobility exhibition on the
ground floor
Lunch@Lagune

   4

   11

  7

   12

1:00 pm
to
2:00 pm

Network/woodwork climbing installations

2:00 pm

Kids will love them!
4

Café restaurant Erste Sahne

Enjoy a cold-brewed nitro coffee with
a Smörrebröd or a tart
The Ritz-Carlton, Wolfsburg

    7

ŠKODA Pavilion

8

SEAT Pavilion

   9

Audi Pavilion

2:20 pm
30 min.
2:50 pm

Visit the lobby lounge with its open
fireplace
3:00 pm

Here you can experience the brand values
“Human Touch” and “Simply Clever”
3:20 pm

Understand what “Technology to Enjoy” really means
3:40 pm

Why Audi stands for “Vorsprung durch Technik”
6

Volkswagen Pavilion

The current exhibition focuses on the new brand
design of “New Volkswagen”

11

Volkswagen Commercial Vehicles Pavilion

12

Porsche Pavilion

  13

8h

Enjoy the lunch buffet with
freshly prepared dishes

   6

   10

11:00 am
65 min.

4:00 pm
20 min.
4:20 pm

From the cult Bulli to the California camper – here
you can experience the diversity of the brand
4:40 pm

28 silver vehicle models show the development
of the sports car brand
5

Walk around the lagoon

7

Wildcard

Stroll through the lagoon landscape and
discover “Autostadt goes wild”

5:00 pm
10 min.
20 min.

At the end of the short tour you can visit a brand
pavilion of your choice

DAY TOUR
13 STOPS
10:00 am – 5:00 pm
8-hour tour

3-hour tour
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  5

10:00 am
15 min.
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1
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Autostadt
Guided Tour

The most convenient way to explore Autostadt is with
a guided tour. You will learn interesting facts concerning
mobility and sustainability, architecture, art, design and
education in the theme park.

AUTOSTADT
OVERVIEW TOUR *

Monday to Friday 10:30 am
Saturday & Sunday 12:30 pm
60 minutes

The 60-minute tour of the Autostadt
and landscaped lagoons gives a first
impression of the most important buildings and attractions. The Overview Tour
is in English.
€6 per person
*Tours in other languages upon request (group price)

Photo: Nele Martensen

Photo: Nils Hendrik Müller
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GUIDED TOUR
The Overview Tour is also available
for groups, and in other languages
upon request. Please contact the
CustomerCareCenter:
+49 (0) 5361 400
service@autostadt.de
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Family
Offers

Photo: Janina Snatzke

MobiVersum on the ground floor of the GroupWorld is
Autostadt’s family area offering a hands-on mobility experience for children.

There’s plenty for children to discover
at Autostadt. For example, little monkeys can swing their way through the
large “network/woodwork” installation
between the GroupForum and the harbour basin. The MobiVersum workstations combine knowledge, creativity and
practical skills. Children, teens and families are invited to take part in a variety
of hands-on activities. Depending on the
activity, they learn motor skills by using
tools and small machine tools, look at
social topics and discover the many different aspects of creative processes. The
DrivingSchool section features driving
simulators. And in our organic-certified
family restaurant AMano the pizza from
the stone oven tastes just like in Italy. A
special feature: children help to make
the pizzas. They knead the dough and
then put the toppings on their pizzas
themselves. Please note: due to Covid-19
this area may be temporarily closed.
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Photo: Nele Martensen

FOR CHILDREN
BIG AND SMALL

Photo: Henrik Heutgens

PAGE 12

ALL TIMES MOBILE

Photo: Marc Brinkmeier
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Driving
Experiences

Driving cars is an essential
part of the Autostadt experience. The theme park’s
driving attractions offer a
unique insight into modern automobiles and great
opportunities to sharpen
your skills. Discover the
latest technologies behind
the wheel of an electric car
or an all-wheel drive SUV.
Practise road safety without
sacrificing the pure pleasure
of driving a modern automobile. Young drivers with
a learner’s permit are also
invited to test their new
skills.

Duration: approx. 20 – 45 minutes

Electric and hybrid vehicles not only
contribute to protecting the climate,
they’re also great fun to drive. The electric motor delivers its power quietly and
instantly. Autostadt visitors can experience this themselves in various current
production models from the Volkswagen
Group. By the way, all test cars run on
climate-friendly green electricity.
The driving experience is free
of charge with a valid admission
ticket.
Start at the visitors’ car park
in front of the service building,
advance booking requested

ALL-TERRAINTRACK
TIGUAN, KODIAQ
AND FRIENDS
Subject to availability
Duration: approx. 30 minutes

Smaller all-wheel drive vehicles from
SEAT, ŠKODA and Volkswagen also perform impressively off-road. Visitors to
Autostadt can try them out on a
demanding all-terrain track.
All-TerrainTrack pavilion
€29 per person
€79 per group

The Autostadt test drives give you an
opportunity to experience new and
exciting Volkswagen models. The new,
all-electric Volkswagen ID.3 is also available for test drives. Here the dynamic
performance typical of electric cars
meets a completely new vehicle design.
The test drive participants can also see
how the ID.3 offers ranges suitable for
everyday use – a feature that has long
been demanded for electric vehicles.
The ID.3 models are available for
45-minute test drives (subject to availability). Reservations can be made by
phone on 0800 288 678 238 or online at
www.autostadt.de/en
The driving experience is free
of charge with a valid admission
ticket.
Start at the visitors’ car park
in front of the service building.
Advance booking requested

DRIVERS’ TRAINING
AGE 17+

Training for novice drivers. The participants must have a learner’s permit
“Accompanied driving 17+” and the registered accompanying person must be in
the vehicle.
All-TerrainTrack from €25
Safety training €35 per person

ALL-TERRAINTRACK
TOUAREG / AMAROK

DVR SAFETY
TRAINING

Subject to availability
Duration: approx. 45 minutes

Duration: all day
Training with your own car

All-wheel drive can cope with very difficult terrain. But a little courage is
needed to climb stairs with a Volkswagen Touareg or Amarok pick-up or to
master seesaws and water obstacles. On
the track at the Mittellandkanal, Autostadt visitors can not only test off-road
vehicles, but also themselves.

In a safety training following the guidelines of the German Road Safety Council,
participants learn how their vehicle
behaves on dry and wet roads and learn
the right driving technique for almost
every situation in road traffic.

All-TerrainTrack pavilion
€39 per person
€109 per group

€105 per person
SafetyTraining for transporter
€140 per person

SIM MOBILITY
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ID.3 TEST DRIVES

Duration: 15 minutes per simulator ride

Want to experience a real racetrack feeling? Then try out the four racing simulators in the Blue Box in the GroupForum.
The simulators, which are also used by
racing professionals, are equipped with
a deep bucket seat that moves with the
road surface. You can choose between
eight vehicles and several famous racetracks. Our instructors give tips for the
best lap times.
With a valid day or annual ticket
€12 for a 15-minute simulator ride
Minimum height: 140 cm

SAFETY TRAINING

Subject to availability
Duration: 90 minutes with a hire
vehicle

Evasive manoeuvres and ascents on different road surfaces, sliding and dynamic
surfaces, testing of dangerous traffic
situations: visitors to Autostadt can train
all this under expert guidance.
90-minute safety training (with
hire vehicle). The meeting point
15 minutes before your booking is
the parking area behind car park 1.
From €35 per person

Book your training on site at
the WelcomeDesk, by phone on
0800 288 678 238
or at www.autostadt.de/en
(subject to availability).
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EXPERIENCE
ELECTRIC MOBILITY
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What to Eat
HEALTHY DISHES TO SUIT EVERY TASTE

Photo: Henrik Heutgens

Photo: Janina Snatzke

Eating and drinking in one of our restaurants is a highlight of
every Autostadt visit. Family, market or brand restaurants:
they each have their own culinary style and delicious food.
Please note: bread, noodles and coffee are handmade.

ERSTE SAHNE

Wednesday – Monday
10:00 am – 5:00 pm
Tuesday: closed

DAS BROT.
Photo: Kerstin Müller

Daily 7:30 am – 6:00 pm

At “Das Brot.” you can enjoy fresh bread
and bread rolls made on the premises.
While making your purchases you can
watch the bakers at work in the bakery.

The new café-restaurant “Erste Sahne”
focuses on fresh products made on the
premises. The coffee is freshly roasted
and fills the air with a wonderful smell,
the on-site patisserie bakes fine pastries;
Danish-style smörrebröd satisfies the
appetite for savoury delicacies and a
large terrace invites guests to linger.

LAGUNE

Nearby farms supply Lagune with
seasonal products. In this communicative
marketplace you can enjoy refreshments
in a convivial atmosphere. Indulge yourself four times a day – whether you stop
by for breakfast, lunch, coffee and cake
or enjoy dinner in the evening.

PLEASE NOTE
The products of “Das Brot.”
and “Erste Sahne” can also
be ordered “to go”.

Photo: Lars Brauer
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Sunday – Wednesday
8:30 am – 6:00 pm
Thursday – Saturday
8:30 am – 9:30 pm

01/21
Photo: Nele Martensen

The restaurant “Bisstro” is located in the
GroupForum. Stop for a coffee or an aperitif at our redesigned espresso bar, enjoy
some breakfast or put together your personal favourite bowl – for example sweet
porridge in almond milk or a savoury
version with cereals, tofu and a topping.
Due to Corona the opening hours
of the Autostadt restaurants may
change at short notice. Our current
opening hours can be found at
www.autostadt.de/en/
visitor-information/
current-news

RESERVATIONS
For all Autostadt restaurants
+49 (0) 5361 406 198 or
restaurants@autostadt.de

Tuesday – Sunday
12:00 – 10:00 pm
Monday: closed

In the BEEFCLUB you can enjoy the best
cuts of meat and also vegetarian and
vegan options from the grill with a view
of the Mittelland Canal. BEEFCLUB is the
specialist for excellent meat. We use
high-quality organic ingredients in our
dishes and follow clear principles in the
selection of meat. We select the best
cuts from organically reared animals
from organic farms in Germany. We
choose quality over quantity and attach
importance to maximum animal welfare.
Guaranteed meat ageing of three to four
weeks and portioning by our master
butcher are further important aspects.
As well as good food we have a range of
special drinks. Gin and tonic are the stars
at the aperitif bar with lots of different
types to choose from.
EXPRESS -LUNCH
Tuesday – Friday
12:00 – 2:00 pm

The name of the family restaurant
AMano says it all: handmade pizza from
a stone oven, focaccia, homemade pasta,
salads and delicious desserts. A special
feature: children knead the dough and
put the toppings on their pizzas themselves.
Fans of soft ice cream can “tap” their
own ice cream at the new family soft ice
cream station in the restaurant AMano.
There is a choice of three sorts and different toppings. The ice cream machines
were decorated with designs created by
the children of Autostadt and Mövenpick employees. The theme: Italy!
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Tuesday – Saturday
8:30 am – 3:00 pm

BEEFCLUB

Daily from 11:00 am
Monday until 10:00 pm
Tuesday – Thursday until 8:00 pm
Friday – Saturday until 9:00 pm
Sunday until 8:00 pm

Photo: Kerstin Müller

BISSTRO

Photo: Anja Weber

Photo: Janina Snatzke

AMANO

LOBBY LOUNGE

Relax with afternoon tea in the elegant
atmosphere of the Lobby Lounge while
you feast your eyes on the listed power
station.
AF TERNOON TEA
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Thursday – Sunday
2:00 pm – 6:00 pm

At The Ritz-Carlton, Wolfsburg, you can
enjoy afternoon tea in the Lobby Lounge
with your favourite kind of tea, freshly
baked scones, English tea sandwiches
and fine patisseries carefully arranged on
tiered cake stands.
€34 per person

Photo: Deidi von Schaewen

Photo: Henrik Heutgens

Photo: Kerstin Müller
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The Ritz-Carlton
Restaurants

TERRA

AQUA

Seasonal dishes and natural products
from all over the globe: enjoy creative
dishes full of surprises. Our menu is
based on the season and inspired by the
history of the ingredients. In addition to
meat and fish dishes, products from small
and micro enterprises are a special focus.

Acclaimed as one of the world’s best
restaurants, the award-winning Aqua has
three Michelin stars. Chef de Cuisine
Sven Elverfeld presents modern inter
national fare with regional accents.

Daily 6:00 – 10:00 pm

Due to Corona the opening hours
of The Ritz-Carlton, Wolfsburg may
change at short notice. The latest
information can be found at
ccr.wolfsburg@ritzcarlton.com

Wednesday to Saturday
from 6:00 pm

RESERVATIONS
For The Ritz-Carlton, Wolfsburg
+49 (0) 5361 607 000
For The Ritz-Carlton Restaurants
+49 (0) 5361 607 091
ccr.wolfsburg@ritzcarlton.com
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What to Buy

Photo: Kerstin Müller

Four shops offer a selection of high-quality products and
Autostadt souvenirs. Visitors will find everything from new
car paraphernalia to modern home accessories, collectible
model cars and organic spa products.

ZEITREISE SHOP

Photo: Kerstin Müller

The ‘time travel’ shop located on the
ground floor of the ZeitHaus museum is
a treasure trove for car aficionados.
Automotive history buffs and collectors
can find original parts, accessories,
books, historical models and other automobilia from the Volkswagen Group and
many other manufacturers. Model cars
from different eras are displayed in glass
showcases.

Anyone with a taste for beautiful things
will love this exclusive shop. The
Metropol team searches out the latest
trends at international trade fairs. From
classic home accessories to modern lifestyle products, the collection includes
exclusive body care products, room
fragrances and books. Metropol is the
perfect place to find interesting gifts for

family and friends along with exquisite
home decorations.
The current opening hours of the
shops can be found at
www.autostadt.de/en/
visitor-information/
current-news

Everything Volkswagen can be found in
this shop located in the Customer
Center: from practical items like child
safety seats to original Volkswagen key
rings and memorabilia.
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METROPOL – THE
FINEST SELECTION

VOLKSWAGEN
ACCESSORIES STORE
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Autostadt
Events
SPECIAL EXPERIENCES

Photo: Janina Snatzke

Autostadt has been used as an event location right from
the start. Since 2019, the event hall Hafen 1 has been available for conferences, congresses and meetings. In future
too visitors can look forward to events both large and small
all year round. Current dates can be found on our website.

THE EVENT LOCATION

Throughout the year, Autostadt organises events large and small, often
together with the brands of the
Volkswagen Group. Not only for car
enthusiasts, but also for sports fans and
families. Every season there are events
lasting several weeks with exhibitions,
test drives, activities, panel discussions
and culinary highlights. During the family
weeks the focus is on Autostadt as a
place for families and children. There are
sporting activities for spectators to
enjoy – for example big football and
cycling events – and also opportunities
to take part in sporting activities.

Photo: Janina Snatzke
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With a flexible interior concept on a
total area of 5,300 square metres, the
new event location “Hafen 1” can be
hired for business events with up to
1,400 guests as a further addition to the
wide range of Autostadt event locations.
One way or another: there’s always
something happening at Autostadt.

Information on current events
can be found at
www.autostadt.de/en
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Partners &
Excursions

Photo: Janina Snatzke

COMBINE EXCURSIONS

Wolfsburg is a special place: an industrial
town at first glance, but a closer look
reveals it to also be a place for lovers of
art, culture, architecture and design. In
the Kunstmuseum international contemporary modern art can be experienced
in spectacular exhibition rooms on an
area of 3,500 square metres. Not only
does it offer exciting art; it also aims to
build bridges – with an artistic perspective from Wolfsburg to the world.
The objective: to make a contribution to
understanding the complexity of global
events with current art themes.

VFL FUSSBALLWELT

Slip into the role of your favourite
player, compete against the best times
of the pros in sporting challenges or
comment on a game yourself – you can
do all this and more in the VfL FussballWelt, just a few minutes’ walk from
Autostadt. The interactive tour takes
visitors through the everyday life of a
Bundesliga pro and blurs the boundaries
between reality and virtuality.
For example, the stations take visitors
through the history of the club with personal collector’s items, show the atmosphere in the cabin and the spine-tingling
feeling in the players’ tunnel. In addition,
visitors can take part in virtual press
conferences and player interviews.

phaeno Science Center is located opposite Autostadt. More than 350 interactive experiment stations, two visitor
laboratories, the science theatre and the
ideas forum invite visitors to discover
the world of science and technology on
an area of over 9,000 square metres. Visitors learn lots of new things and are
encouraged to unlock secrets themselves.
It is this independence that characterises
phaeno: give your curiosity free rein and
go on a journey of discovery through the
world of phenomena in an environment
specially created for this.

Autostadt offers a combined ticket
with all of the partners. The 2-in-1
tickets can be used on one day or on
different days. Further information
and prices are available at
www.autostadt.de/en
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KUNSTMUSEUM

Photo: VFL Wolfsburg

Photo: Marek Kruszewski

PHAENO
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How to
Get There
Wolfsburg is in the heart of
Europe on the Mittellandkanal at the intersections of
the traffic routes from Hannover to Leipzig and from
Braunschweig to Berlin. This
makes for easy access from
all directions.

HAMBURG

AUTOSTADT
WOLFSBURG

BERLIN

LEIPZIG

Photo: Evelyn Dragan

HANNOVER

BY CAR

The Autostadt in Wolfsburg is easy to
reach by car or coach. The A2 Hannover-Berlin Autobahn will get you to
Wolfsburg. Turn off at the A39 intersection and continue to the Wolfsburg-West exit.

NUREMBERG

The way to the Autostadt is well signposted. Parking is available on the
Autostadt grounds at only €6 per day.

MUNICH

BY TRAIN

Taking Deutsche Bahn (German Rail)
is a very convenient opt ion, as the
station is just a short walk from the
Autostadt.

BY PLANE
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If travelling from afar, it is advisable
to fly. Hannover airport is conveniently situated only 90 kilometres
away. Other close airports are Berlin,
Hamburg, Leipzig and Münster.
Details can be found on the Autostadt
website:
www.autostadt.de/visitorinformation/getting-there

PARKING

CARAVAN PARKING

SHORT TERM PARKING ⁄
SERVICE BUILDING

CAR PARK P2 (max. 3 days)

6:00 am – 6:00 pm: €2⁄hour
6:00 pm – 6:00 am: €0.50⁄hour
CAR PARKS P1, P2 AND P3

6:00 am – 6:00 pm: €1⁄hour
6:00 pm – 6:00 am: €0.50⁄hour

€9 per day
Water and electricity included
Check in from noon – 6:00 pm
Check out until 11:00 am

The maximum daily price is €6
or €3 with an Autostadt Day Ticket.

The address for your navigation
system is ‘Berliner Brücke’. This
parking area is available all year
round.

(Validation at the Welcome Desk).

Online booking recommended.

Five-star hotel
in the Autostadt

Discover the luxury of The Ritz-Carlton,
Wolfsburg and experience a five-star
hotel featuring a blend of German technology, impeccable service and fine,
three Michelin-star cuisine.
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COURTYARD
BY MARRIOTT

Situated in the Allerpark with great
views across lake Allersee and just a
6-minute drive or 20-minute walk to the
Autostadt, this four-star hotel offers a
variety of meal choices at the Allerlei
restaurant with its great sun terrace.
Distance from Autostadt: 2 km

Photo: Global Inn

THE RITZ-CARLTON,
WOLFSBURG

Photo: Courtyard by Marriott

Photo: Deidi von Schaewen

Where to Stay

GLOBAL INN

Centrally located in the
heart of Wolfsburg

Distance from Autostadt: 0 km

The Autostadt, the city centre and many
places of interest are only a few minutes’
walk from Wolfsburg’s largest three-star
hotel.

BEST WESTERN
HOTEL ALTE MÜHLE
IN WEYHAUSEN
An idyllic retreat in the
Wolfsburg area

This four-star hotel is just a 6-minute
drive from the Autostadt. The restaurant
Alte Mühle serves Mediterranean cuisine
and offers an exquisite wine list.
Distance from Autostadt: 7 km

FURTHER HOTELS
can be found at
www.wolfsburg.de/tourismus/
schlafen-und-essen/hotels
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Photo: Deidi von Schaewen

Photo: Best Western Hotel

Distance from Autostadt: 3 km
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P R I C ES VA L I D F RO M J A N U A RY 2 02 1

PRICES
Category

Day Ticket

phaeno
Combi Ticket

VFL-Fussballwelt
Combi Ticket

Autostadt/Art
Museum Combi Ticket

Adult ⁄ Discounted 1
Children ⁄ Teenagers (age 6 – 17), students
Families
(2 adults, max. 3 children)
Small family ticket
(1 adult, max. 3 children)
Groups (15 or more participants),
adults ⁄ discounted 1, 2
Groups (15 or more participants),
children 2
Evening ticket (after 4:00 pm)
Show card (for events)
Erlebnisreif (ready for experience) 3
Adult ⁄ Discounted 1
Children
Families

€18 ⁄ €14
€6

€26 ⁄ €20
€13

€20 ⁄ €17
€10

€20 / €14.50
€9.50

€35

€64

€51

€18 ⁄ €14

€24 ⁄ €16

€18 ⁄ €16

€6
€5
+ €5

€11
€8
(Only valid Mo – Th)

Category

Annual Pass

(Annual ticket prices can be found online)

Autostadt attractions

Price per
person

Autostadt attractions

Price per
person

All-TerrainTrack 5
SafetyTraining 5
DVR SafetyTraining 5

From €29
From €35
From €105

Sim Mobility
Overview Tour
Motorbike Training 4

From €12
€6
From €59

1

€25

€20 / €15
€10
€45

	Discounted tickets are available to unemployed persons, students,
apprentices, military or civil service volunteers, disa bled (all groups),
senior citizens over age 60 with valid ID.

2

	Every 15th ticket free.

€16 / €13.50

3

	We have a special offer for all visitors who want to discover even more
in Wolfsburg: the Erlebnisreif (Ready for experience) ticket. It includes
entrance to the phaeno Science Center and Autostadt. It also gives you
great discounts on shopping at designer outlets in Wolfsburg.

4

	Training in English on request.

PLEASE NOTE
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Due to Corona some
attractions may not be
available.
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INFORMATION
HOURS

NO PETS

You will find the current opening times
for the individual attractions and areas by calling
the Autostadt service hotline or at
www.autostadt.de/en/
visitor-information/current-news

No dogs or other pets are permitted on the Autostadt
grounds. We apologise for any inconvenience.

TICKETS AND
CURRENT INFORMATION
CONTACT
For further information and reservations, including
for groups, please contact the Autostadt
CustomerCareCenter at

available from the Autostadt ServiceLine
Tel +49 (0) 5361 400 or
www.autostadt.de/en

service@autostadt.de
or Tel +49 (0) 5361 400
Monday to Friday 9:00 am – 6:00 pm,
Saturday, Sunday and public holidays
10:00 am – 5:00 pm

ONLINE BOOKING
You can also book online at
www.autostadt.de/en

ACCESSIBILITY
The Autostadt is for the most part very accessible.
We recommend that visitors with reduced mobility
contact us prior to their visit and let us know what
they need so that we can provide individual advice.
Please contact our CustomerCareCenter at
service@autostadt.de
or Tel +49 (0) 5361 400

PLEASE NOTE
Prices and opening hours may
vary during possible event periods.

SMOKE-FREE

PAGE 23

To protect non-smokers, the Autostadt only permits
smoking in the designated outdoor areas and
in a smoking lounge on the lower level of the Piazza.
This is as per Art. 1.9 and 1.10 of the Lower Saxony
No Smoking Act.

P
P

Toilets

04

05

03

06

02

Disabled Parking Area

Lost Property

AUTOSTADT
SITE MAP
Parking Area
Cloakroom
Restaurant
Volkswagen ⁄ Accessories
Shop
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I M P O RTA N T
I N F O R M AT I O N

Hand hygiene is important.
Our sanitary facilities are marked
on the overview plan.

07

08

27

23

20

26

10

09

01

11

12

13

19

16

17

2

P

01 	GroupForum
Piazza 
Welcome Desk
02 ZeitHaus museum
03	Premium Clubhouse
04	The Ritz-Carlton,
Wolfsburg
05 Nature Gardens
06	Pavilion currently
closed for renovations
07 ŠKODA

15

22

18

25

P

14

08 Audi
09 SEAT
10 Volkswagen
11	CarTowers
Ascent
12 CarTowers
13 CustomerCenter
14 Ausfahrt
15	Volkswagen Commercial Vehicles
16 Porsche
17 Service Building
18 FactoryTour

3

P

K

P

1

P
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19	All-TerrainTrack
Touareg & Amarok
20	All-TerrainTrack
Tiguan, Kodiaq &
Friends
21	SafetyTraining
22	Driving Experience:
Assistance Systems &
E-mobility
23 Train Station
24 Hafen 1
25 E-charging Stations
26	Transformation labo
ratory Cool & Creamy
27	Network/woodwork
climbing installations

